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Leaving Certificate Business - Reflecting on Your Journey so Far

Session 1

What are the aspects of Business that your students are enjoying?

How are you students engaging with the Unifying Strand?

How are your students using their investigative folders?
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Leaving Certificate Business - Analysis and Evaluation

A gll:rinmh-{)iﬁg gtearﬁg?ilcs Labour Force Survey
Staidrimh Office Quarter 4, 2025

No of persons (000's)

0
2019 2020 2021 2022 2023 2024 2025

2,833,100 128,200 88 Tmillion Q4 Q4 Q4 Q4 Q4 Q4 Q4

= Never Works from Home

People in People actual hours
employment unemployed worked per Extent of Working from Home

up 2.0%! up 10.4% week Persons never working from home exceeded
_ . ; ore-Pandemic level for the first time.
Annual change from up 7 Q%1 P

Q4 2024.

Labour market (2026) CSO. Available at:
https://www.cso.ie/en/interactivezone/visualisationtools/infographics/labourmarket/#labour-pg-3 (Accessed: 15 April 2026).

The prompt questions below are taken from page 7 of the NCCA Guidelines to
support the Completion of the Business Alive Investigative Study. The list is not
exhaustive.

Students may analyse the information and data they have gathered to identify
key findings in the following ways:

1.Break down the information/data into smaller parts.

2.ldentify patterns, trends and/or contradictions in the information/data.

3. Highlight the most important aspects of the information/data

In evaluating their findings students may find it useful to consider the following
prompts:
1.How is the information or data relevant to my research?
2.1s this a reliable source of information? How do | know”? How recent is this
information or data? Is it up to date?
3.Is the information biased or unbiased? Why do | think this? How do | know?
What is the purpose of the information or data? Is it based on fact or opinion?
4.Are there any alternative explanations or perspectives?
5.What is the information | have gathered telling me”? How do | know?
6. Are there limitations to the findings? What are they?
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Leaving Certificate Business - Analysis and Evaluation

A

An  Central Business in Ireland 2023 -

Phriomh-Oifig Statistics . . -

Staidrimh  Office Insights on the Lifecycle of Businesses
Business Economy Enterpnse SME share of Business Economy

Status

Active Persons Newly Newly Active Persons
Enterprises Employed Active Ceased Enterprises Employed
401,359 2,345,457 47542 32,540 99.8% [ M) 66.9%
Numl?er of Under 10: 10-19: 20-49: 50-249: 250 and over:
Active 371,480 ] 92.6% 14,861 | 3.7% 9,421 | 2.3% 4,662 | 1.2% 935 | 0.2%
Enterprises - —
by employment e /e
hedase | FEEER e e ——
Number of Other Services E‘g}g!ﬁﬂﬁ e& Industry Construction Financial & Insurance
Persons 1,284,399|1548% 419,705|17.9% 300,430 112.8% 206,446 | 8.8% 134,477 15.7%
Employed

by sector

Newly Ceased refers to 2022 deaths, as a second year of inactivity is necessary to be counted as a final death

Business in Ireland 2023 (2026) CSO. Available at:

https://www.cso.ie/en/interactivezone/visualisationtools/infographics/business/#business-pg-15 (Accessed: 15 April 2026).

An Central Cost of a Traditional Full
Phriomh-0Oifig Statistics - %
Staidrimh  Office Irish Breakfast 2024
Jan 23 - Jan 24
Bread, white sliced pan N Full fat milk
large {E-Dng per 2 litre
2023 | 2024 2023 | 2024
€1.671€1.64 y €2.261€218
La.rge gs Butter
per half dozen per lb
2023 | 2024 2023 | 2024
€2.161 €222 €3.83 1€3.76
Tomatoes Best back rashers
per kg per kg
2023 | 2024 2023| 2024
€3.471€3.72 €10.66 1€10.78
Pork sausages Mushrooms
per kg per kg
2023 | 2024 2023 | 2024
€0.941 €7.04 €3.971€4.28
EE?EEEHE Change over 12 months
Bread and | T d | Total
2023|2024 "V | Butter|Milk " |Change
* National Average Price +3.1% '1.8% +2.4E’& +2.3%

Cost of a full Irish breakfast 2024 (2024) CSO. Available at
https://www.cso.ie/en/csolatestnews/presspages/2024/costofafullirishbreakfast2024/ (Accessed: 15 April 2026)
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Leaving Certificate Business - Analysis and Evaluation

C

Top Traders the CCPC received contacts about in 2025

Ryancrr | o o
Rathwood | 6 (-5
currys | S -4
sy I - (-5
cirGroup | <0 (174
Harvey Norman NN =0 (-55)

Name of trader

Aer Lingus 349 (+9)
LIDL | 333 (+55)
virgin Media [N =286 (:3)
Vodafone | 267 (-162)
| | | | | |
0 100 200 300 400 00 600

Number of contacts made to the CCPC about trader (increase/decrease)

Adapted from CCPC Consumer Helpline Report H1 2025 consumer helpline report 2025
(Competition and Consumer Protection Commission, 2025, p. 14)

Ryanair Customer Satisfaction 2025 CSAT Score

Month Score
Ryanair Customer satisfaction. Available at:
Decembaer 90% https://corporate.ryanair.com/facts-
. figures/customer-satisfaction/ (Accessed: 15
November 91% April 2026).

October 90%
September 88%
August 89%
July 87%
June 88%
May 90%
April 90%
March 92%
February 89%
January 86%
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Leaving Certificate Business - Analysis and Evaluation

Analyse the information/data in your assigned infographic.

1.Break down the information/data into smaller parts.

2.ldentify patterns, trends and/or contradictions in the information/data.

3. Highlight the most important aspects of the information/data.

* Tacd leis an bhFoghlaim Supporting the Professional
I e Ghairmidil i measc Ceannairi  Learning of School Leaders
Scoile agus Muinteoiri and Teachers



https://oide.ie/

Leaving Certificate Business - Analysis and Evaluation

Evaluate the information in the source assigned to your group.

1.How is the information or data relevant to my research?

2.ls this a reliable source of information? How do | know? How recent is this
information or data? Is it up to date?

3. Is the information biased or unbiased? Why do | think this? How do |
kKnow?

4. What is the purpose of the information or data? Is it based on fact or
opinion?

5. Are there any alternative explanations or perspectives?

6. What is the information | have gathered telling me? How do | know?

7.Are there limitations to the findings? What are they?
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Leaving Certificate Business - Annual Government Budget

Session 2

Exploring Different Perspectives

Discuss how you could use these articles to help your students analyse and
evaluate information and data to reach informed conclusion(s),
recommendation(s) and/or perspective(s) on a topic.

Consider how the unifying strand could help this process?

How could the investigative folder be used to support student learning here?
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Leaving Certificate Business - Analytical Tools

Force Field Analysis
|dentify the potential driving factors and restraining factors. Assign values (1-5)

Driving Factors Restraining Factors

Stakeholder Mapping using a Power Interest Grid

POWER/INFLUENCE

LOW INTEREST HIGH
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Leaving Certificate Business - Analtyical Tools

; . Threat of ~ Threat of
Porter's Five Forces Model Subsituts ehew

Use Porter's five forces model to identify and I \
analyse the competition faced by Spotify.

Rivalry of Power of
Competitors Suppliers

Power of /

Buyers

Threat of New Entrants

Bargaining Power of Suppliers

Bargaining Power of Customers

Threat of Substitutes

Competitive Rivalry
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Leaving Certificate Business - Making Informed Financial Decisions

Session 3
LO 4.2.3: Outline the importance of considering switching between financial

product providers.

Scenario 1
A college student has a ‘AIB be Visa Credit’ card with a balance of €5000. The
Interest rate is 22.9%. The student decides to research two different options as to
how they might deal with the debt. The student is using the managing your money
tab - borrowing money- on the CCPC website and has selected “compare credit
cards” and credit card balance calculator.

The two options are:

1) Continue to pay the minimum amount of €100 each month (2% of the
outstanding balance). The student uses the “credit card balance calculator” on
the CCPC website to investigate this option further.

2) Move the credit card to an alternative provider that offers 0% interest on
balance transfers. The compare credit card on the CCPC website is used to
research this option.

Option 1 Option 2

Outline the details of the credit card

How | ill it take to clear th
ow long will it take 10 clear the you identified.

debt?

‘Consider how consumers of financial products can identify reliable sources of |
financial information.

11
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Leaving Certificate Business - Making Informed Financial Decisions

LO 4.2.1. Examine the factors to be considered with saving, investing and
borrowing money

Scenario 2
A first time buyer couple wish to purchase a house. They have a €40,000
deposit and the house is priced at €400,000. They are not availing of the help to
buy scheme.
They visit www.bonkers.ie and select “mortgages” and “first time buyer”.

The couple want to investigate the interest rates charged for different mortgage
products by different financial institutions. They will identify the best four year
fixed interest rate option available and the best variable rate option available.

Fixed Interest Option Variable Interest Option
Value of property: €400,000 Value of property: €400,000
Deposit: €40,000 Deposit: €40,000
Mortgage amount: €360,000 Mortgage amount: €360,000
Term 30 years Term 30 years
Name of lender: Name of lender:
Interest rate: % ||Interest rate: %
Full term cost: Full term cost:
Monthly Cost: Monthly Cost:

(i) Recommend whether you think they should opt for a fixed rate or a
variable rate while considering factors such as the risk of interest rates
changing, the current rate of inflation and current economic conditions.

Consider how consumers of financial products can identify reliable sources
of financial information.

12
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Leaving Certificate Business - Making Informed Financial Decisions

Scenario 3

An individual has a €30,000 lump sum that they would like to save with a financial
institution in an instant access deposit account and visits www.ccpc.ie to examine
the four options below. On the CCPC website, they select “manage your money”,
“saving and investments”, “compare savings” and then “lump sum savings
comparison tool”. They will investigate the following options:

« Opening a deposit account with an Irish high street bank.

« Opening a deposit account with a European bank using “Raisin”

« Depositing the lump sum with a Neobank e.g. Revolut, N26, Bung

« Availing of one of the many State Savings options available through An Post

(HName of financial (i) Name of financial
Institution/savings account: Institution/savings account:
APR - Interest rate: APR - Interest rate:

Instant Access: Instant Access:

Deposit Guaranteed: Deposit Guaranteed:

(i) Name of financial (iv) Name of financial
institution/savings account: institution/savings account:
APR - Interest rate: APR - Interest rate:

Instant Access: Instant Access:

Deposit Guaranteed: Deposit Guaranteed:
Consider how consumers of financial products can identify reliable sources of financial
information.

13
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Leaving Certificate Business - Making Connections

Business and Financial Literacy: Links with the contextual strands.

Business and Financial Literacy: Links with the Unifying Strand.

14
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Leaving Certificate Business - Financial Services and Pensions Ombudsman

What learning outcomes across Strands 1-4 could this case study support?

What learning outcomes from the unifying strand could be developed with this
case study?

ldentify cross-cutting themes that are relevant here. How could you use this
case study to develop literacies and numeracy?

What teaching approaches could you use with this case study? What key
competencies could this approach develop in students?

15
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Leaving Certificate Business - Financial Services and Pensions Ombudsman

Briefly outline the details of a different case study that you
have selected.

Overview of
Complaints

What learning outcomes across Strands 1-4 could this case study support?

What unifying strand learning outcomes could be developed with this case study?

dentify cross-cutting themes that are relevant here. How could you use this
case study to develop literacies and numeracy?

What teaching approaches could you use with this case study? What key
competencies could these approaches develop in students?

16
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THE PLANNING CONTINUUM

/ c SUBJECT SCHEME OF WORK \

he overall curriculum plan guiding teaching & learning

e Qutlines sequencing across the year

¢ |dentifies key assessment moments

e Reflects whole school activities

e Adapted for seasonal opportunities i.e @

O O (
Annual Qovernment Budget, 000
Enterprise Week 000

Flows into ...
/ e UNIT OF LEARNING (Uol)

The building blocks of currciulum you are teaching

~

e Connects learning outcomes to
classroom practice

e Shapes learning experiences,
assessments and skills development

e Adapted to suit specific student
cohorts and context

N

Leads to ...

/ e INDIVIDUAL LESSON PLANNING \

Responsive classroom practice informed by the Unit of Learning

://

e Daily learning experiences and
activities
e Ongoing assessment and feedback

e Adjusted based on student needs and
k progress

FUTURE

PLANNING
Od REFLECTION STUDENT == MAKE
2 C VOIGE ~ — ADJUSTMENTS

Listen to learners, value
their feedback and involve
them in the learning process

Adapt strategies, resources
and assessments based on
student strengths, needs
and progress

Teacher and department
reflection. What worked well?
Student feedback and
assessment evidence. How
might learning be improved?

Use insights to inform and
improve future Units of
Learning

INCLUSION & UDL

KEY CONSIDERATIONS
FOR

UNITS OF LEARNING

n Busrness

CROSS-CUTTING THEMES
Ethics and Sustainability ~ Entrepreneurial Thinking '\\\
Rad Business and Financial  Digital Transformation N
/ Literacy \
| /
\ ,’
\‘ ,/

LEARNER
EXPERIENCES

To include: Wﬁ%

e Suitable methodologies

e Resources available

e Tasks and activities
appropriate to the learning
outcomes and action verbs

e Tasks and activities that

incorporate the unifying

strand

PRIOR KNOWLEDGE
& LEARNING CONNECTIONS

To include:
e Junior Cycle knowledge
e Progression to Senior Cycle Key
Competencies
e Cross-curricular links that
compliment learning

Support all learners
Provide choice in tasks and
presentation

Use assistive technologies
where appropriate
Differentiate by content,
process and outcome
Identify and remove barriers to
learning

oQo
Access

@ Benefit

Participate

e Learning Outcomes
e Action Verbs
e Key Learning
e Unifying Strand

MODES OF
ASSESSMENT

To include:
e Formative and summative
e Alignment to learning
outcome and action verb
e Varied approaches and types

(‘?«1

UNIFYING STRAND

The teacher has the freedom and flexibility
to plan for opportunities to develop the
learning of the strand. To include
opportunities:
e Forinvestigation, evaluation and analysis
e To apply this learning to their exploration
of topical business-related reports and 1 7
} news items.
I e To communicate in a range of formats




Mior Knowledge and Learning Connections \

What links are there to students’ prior knowledge?

\_ /

éarning Outcomes and Key Concept}

e Which learning outcomes guide this unit?
 What action verbs are students engaging with?
 What key Business concepts will students explore?

\_ /
/ Inclusion

e What can | do in my classroom to ensure that | cater for the diverse
needs of my students? (Choice in tasks and presentation, assistive
technologies, differentiate by content, process and outcome)

\_

\_

Unit of Learning

~
/

\_

Key Competencies

What key competencies can be enhanced/developed?

Unifying Strand and Cross-cutting Themes

 What opportunities are there to develop the skills of the unifying strand?

 What opportunities exist for investigation, evaluation and analysis?

* Which cross-cutting themes might be relevant and how could they be used
as lenses to explore these learning uutcomes?

/
/ Learner Experiences \

What learner experiences are best placed to achieve the
learning outcomes?

\_ /

/ Assessment and Evidence of Learning \

e How will | know that students have learned in my classroom?

« What assessment practices will | include? (Formative and summative,
alignment to learning outcomes and action verbs, varied approaches
and types)

/

18
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Leaving Certificate Business - Planning

What additional factors must be considered in planning this unit of learning?

How can this be represented in the investigative folder?

Lo

19
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Leaving Certificate Business - Support Materials

Websites and Resources

Oide
www.oide.ie

Technology in Education
www.oidetechnologyineducation.ie/

Scoilnet
https://www.scoilnet.ie/go-to-post-primary/

Padlet
https://padlet.com/jct2/business-professional-learning-experience-6veyjs71t31dulyg
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